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1 INTRODUCTION 

1.1 In 2013 and in response to public consultation which informed the Commissioning 
Strategy for Older People in Bracknell Forest, the Older People’s Partnership Board 
set up a Digital Inclusion Working Sub-Group.  The purpose of the group was to find 
out if older people were online and how they used the Internet and Internet enabled 
technology.  The findings would inform actions under Priority 5 of the strategy to 
enable and facilitate more older people to get online.  

1.2 As the outcomes of the proposed work aligned closely with that of the Council’s 
Corporate Digital Inclusion Steering Group and an Age Concern Bracknell Forest 
digital inclusion project, it was agreed that the three groups would join to form one 
working group and share the development, delivery and findings from any projects 
and research. Under the umbrella of the UN International Older People’s Day, a 
stand was taken at the Retirement Fair. 

1.3 This information report updates the Board on the outcomes of the initial stages of 
digital inclusion research. 

2 SUPPORTING INFORMATION 

2.1 As part of a programme of activities around digital inclusion, a survey was developed 
to gather the views and experiences of older people aged 50+. The aim was to 
provide quantifiable data and qualitative information to help identify and explore 
barriers to getting online and also the nudge factors that could be exploited to help 
older people get online. 

2.2 The survey gathered information around four different user groups and each 
respondent was asked to describe themselves according to one of the following 
segments: 

 Offline and not interested in getting online 

 Offline but interested in getting online 

 Online but restricted user 

 Online and active user 

2.3 Each segment was then asked a small number of specific questions the focus being:  

 for people who declared themselves as offline - to determine their reasons and 
whether being online would be of benefit to them and in what ways 

 for people who were already online - to determine the scope and extent of their 
online activity to determine the messages, drivers and incentives that could 
encourage people who were offline to consider getting online 

2.4 The survey was delivered for the first time at the Ascot Retirement Fair, Ascot 
Racecourse on Wednesday 20th August 2014.  All respondents were asked to what 
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extent they agreed or disagreed with the statement “Online access improves quality 
of life”. All were asked their age and gender to help determine if these characteristics 
were a factor in online status. 

2.5 The Board is asked to note that as the survey was delivered to the public at the 
Retirement Fair, the Fair only gave access to a convenience sample of individuals of 
retirement age who, as they passed the stand, were asked to complete the survey 
online using a tablet device.   

2.6 The purpose of UN International Older People’s Day is to challenge and change 
stereotypes and enable older people to demonstrate “talent, vitality, knowledge, 
energy, wisdom”.  The findings of this research have perhaps challenged the 
researchers’ perceptions of older peoples’ online abilities with headline observations 
from this sample of respondents summarised as follows: 

 Most respondents in all age categories were “online and active” 

 More people were “online and active” than “online but restricted” 

 People aged 64-74 were the most active online 

 More women were “online but restricted” than men 

 More men were “online and active” than women 

 75+ age group was the largest group of “online but restricted” users 

 If people are offline, they know someone with access to the Internet and in all 
instances the person was a relative 

 Recognition of internet enabled technologies was high 

 Laptop, tablet and smart phone were the most recognised terms in the 65-74 and 
75+ age groups which reflects reported trends in the media 

 Reasons cited for not getting online were lack of knowledge, complexity and 
technical issues 

 The majority of all online users went online at home 

 The top ten activities included shopping, banking, keeping in touch (through a 
variety of different means), researching and booking social activity, gaming and 
pursuing hobbies 

 The 55-64 year age group were the largest group accessing the Internet on the 
go 

 More people go online shopping than use online banking 

 Of the 97 people who responded, 65 (67%) agree or strongly agree that online 
access improves quality of life, 14 people (14.4%) neither agreed or disagreed 
with the statement and only 3 people (3.1%) disagreed or strongly disagreed 

 The 55-64 age group was the most supportive 

Initial conclusions 

2.7 There are emerging implications as to the way information is designed and delivered 
(for mobile and portable devices), how interactions might be made (video, not just 
text and telephone), what technical language is acceptable and understood, what 
benefits are perceived and which can be “sold”, who we might need to target 
(prioritisation) and the support people are likely to need. However, it must be noted 
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that this was only an initial, small and restricted sample so care must be taken before 
drawing immediate conclusions.  The data will be enhanced and explored further with 
a wider range of diverse audiences by rolling out the survey at different times and 
events over the coming months.   

Considerations for the future 

2.8 The Board is made aware of a number of private sector interventions currently 
being rolled out, the most high profile at this time being the Barclays Bank Digital 
Eagles teams which should, through the power of their resources and reach, have an 
impact on how older people interact with the Internet and Internet enabled 
technologies, speed up improved awareness levels, the reduction of dissonance 
relating to the benefits / barriers of getting online and the technologies.  The findings 
of this work should be factored into our local research and related equality impacts 
assessments for digital inclusion. The Board is further asked to note that the Digital 
Eagles team have offered to brief the Board at a future meeting if required. 

2.9 Future roll outs of the survey - The survey in its current format allows for the 
gathering of information around people, current use, potential use (benefits), barriers, 
channels, settings and awareness levels.  However, as a result of this first 
implementation, a number of enhancements to the survey will be taken forward: 

 “Mobile phone” will be separated from “smart phone” as they are two different 
technologies, with smart phones having more sophisticated online functions and 
mobile phones being limited to calls and texts. 

 A socio-economic determinant is required. As a general observation, it became 
clear that the people attending the Retirement Fair could be loosely classified as 
white middle-class therefore the determination of socio-economic factors and 
their influence on online status was not captured at this event.  As direct 
questions on income are widely considered inappropriate and are also not 
applicable to all respondents (e.g. retired, people on benefits), a proxy measure 
such as home owner status, receipt of benefits or simple post code requirement 
overlaid against the Experian database and GIS. 

 A question on frequency of use will be introduced. When correlated with what 
online access is used for, this would be useful to prioritise training and support. 

 Broadening of the age groups to extend reach for other digital inclusion research 
purposes 

2.10 The survey will be used with a number of people in receipt of Forest Care Services 
and will be rolled out at regular periods through the Consultation Portal. 

3 EQUALITIES IMPACT ASSESSMENT 

3.1 The findings of this research, once broadened, will be used to information equalities 
screening.  

Background Papers 
 Analysis of Retirement Fair http://www.nhsemployers.org/GMS2014-15  
 http://www.legislation.gov.uk/uksi/2014/465/pdfs/uksi_20140465_en.pdf  
 
Contact for further information 
Tracey Hedgecox, Age Concern Bracknell Forest, CO@ageconcernbracknell.org.uk 
Kieth Naylor, Bracknell Forest Council, kieth.naylor@bracknell-forest.gov.uk   
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